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Is That New Career Path a Risk. . .or an Opportunity?
Wendy J. Meyeroff
President, WM Medical Communications

he HBA’s December 4th meeting drew a very large
crowd, one that was excited but perhaps also a little
more tense than usual.
The topic, “Balancing Opportunity and Risk,” addressed a
number of the fears confronting many HBA members as an
increasing number of companies merge and/or downsize. The
meeting site? The Peapack, NJ, headquarters of Pharmacia Corporation which, of course, is in the midst of merging with Pfizer.
Fortunately, the panel selected for this meeting did an
excellent job of addressing the issues of how to face corporate downsizing and mergers. After a welcome by HBA’s
outgoing President, Mary Cobb, CEO/President, PACE,
Inc. (Parsippany, NJ) and Carol-Ann Krupka of Pharmacia’s
Ophthalmology Division, moderator Shellie Caplan, Chair
of the HBA’s Executive Women’s Breakfast Committee and
President, Caplan Associates, Inc. (East Hampton, NY)
stepped forward. As the head of an executive search firm,
Caplan is quite familiar with job shifting and employee anxiety. She neatly summarized the evening’s focus:
“Many transitions take place in a career,” she noted, “some
by our choice…and some by our company’s.” When it’s our
choice we see it as an opportunity, but when it’s not we tend to
look at the new option more negatively. So, “we’re here to learn
how to turn risks into successes,” she said. To start, Caplan
reviewed the “SWOT” exercise: an assessment of “Strength vs.
Weaknesses” and then “Opportunities vs. Threats” (i.e., risks).
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(Left to right) HBA Co-Director of Programs STEPHANIE PHILIPS, PhD,
Project House; HBA Immediate Past President MARY E. COBB, PACE, Inc.,
a Lowe Healthcare Company; MEG WALSH, Cap Gemini Ernst & Young;
CHRISTINE WALLNER, Wyeth; Arlene Rosenberg, The Rosenberg Group;
SHELLIE CAPLAN, Caplan Associates, Inc.; and CAROL ANN KRUPKA,
Pharmacia Corporation.

Caplan then turned to the first panelist, Arlene Rosenberg,
Principal, The Rosenberg Group (New York, NY), which provides execs with various coaching and consulting services.
Rosenberg noted one main thing about her career: “It’s been
full of risk.” And that, she said, is a good thing. Indeed, she
urged the audience to see change as simply “leaving what you
were comfortable with.” Change gives us a great opportunity,
she pointed out, allowing us “to look at what will make you
happy. What are your wants and needs?”
Yes, change is frightening. Rosenberg acknowledged, “I’ve
had situations where I was literally shaking in my boots,” but
you have to walk through those fears. To do that, she recommends “assembling a cheering gallery.”
Christine Wallner picked up on that thread. Wallner has
turn to RISK OR OPPORTUNITY on page 6

Welcome to the HBA’s 2003 Board of Directors
he HBA has launched into 2003 with the election of another stellar Board
of Directors. These women represent some of the best and the brightest
talents in industry today. Most importantly, they are dedicated to serving
you, the membership, to the utmost of their abilities. Please get to know them all
over the coming year and don’t hesitate to share your comments with them as they
strive to take the HBA to even greater heights.
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President
Nancy Larsen
President
PROmedica
Communications, Inc.
nancy@fbhc.org

President-Elect
Daria Blackwell
President
White Seahorse, Inc.
daria@whiteseahorse.com

Immediate Past President
Mary E. Cobb
CEO/President
PACE, Inc., a Lowe
Healthcare Company
mcobb@paceconnect.com
First Vice President
Barbara Pritchard
President
The Pritchard Group
BPritch887@aol.com
turn to HBA 2003 BOARD on page 4
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MEETING HIGHLIGHTS
MM&M TEAMS WITH THE HBA TO HOST EXECUTIVE ROUND-TABLE

Women in the Healthcare Industry:
Reaching for the Top
Britta Herlitz
President, Herlitz HealthCare: A Communications Co.
Editor, HBA Bulletin

The following summary offers highlights from
the recent Medical Marketing & Media
(MM&M)/HBA Executive Round-table. For
details on the information and ideas exchanged
during this important event, see the December
2002 issue of MM&M.
The date, October 4th, 2002—the event, a
groundbreaking gathering of field-leading
women linked via phone and computer to
discuss the changing role of women in the
healthcare industry and, specifically, to identify the environmental factors facing women
making the jump from middle-level management to the senior and executive levels.
“This was an incredibly successful event,”
said Daria Blackwell, HBA’s President-Elect
and President, White Seahorse, Inc.
(Mahwah, NJ), who also served as moderator for the round-table.
“Notably, the coordination of this roundtable underscores the important role that
technology can play in making great things
happen—fast,” Blackwell continued. Indeed,
the entire session was organized within about
a week via email. An agenda was sent to all
panelists who teleconferenced in. “The fact
that no one had to travel to join the discussion made this work very well—we had very
enthusiastic participation,” Blackwell said.
“One panelist even called in from the airport where she was waiting to catch a plane.”
Others, whose schedules didn’t permit them
to remain on or join the call, were able to
participate later, via computer access to the
teleconference transcript. “The transcript
was generated in real time as the teleconference was taking place. It was released the next
day, edited, and sent to participants via email
for their final approval/additional commentary,” Blackwell explained.

Key Points:
● The pharmaceutical industry has been

ahead of the curve in bringing women
into management.
● Some factors in the success of women in
pharma today include: their strong teambuilding skills, openness to new ways of
doing things and new ideas, lack of fear
in challenging the status quo, their ability to learn from failure and move on, the
fact that many decision-makers at the
consumer level are women, and the
growth of new business areas (such as
DTC) where old paradigms don’t apply.
● Women’s advancement on the medical
technology side has not matched their advancement in pharmaceutical sales and
marketing. On the other hand, smaller
start-up organizations have facilitated
women’s leadership perhaps because there
are no barriers to break down.
● Some factors impeding the advancement
of women in pharma today include:
Weakness in moving from idea to application. As one participant said: “Genius
is 5% ideas and 95% action. We need to
learn how to better communicate our
ideas and get them applied.” Other facEXECUTIVE ROUND-TABLE PANELISTS
Mary E. Cobb President and CEO of PACE,
Inc., a Lowe Healthcare Company; Immediate
Past President, HBA
Maria Degois Sainz Vice President of Global
Marketing, Vascular Intervention, Guidant
Corporation
Debra Freire Vice President of Diversity and
Workforce Potential, Novartis Pharmaceuticals
Corporation
Heidi Hunter Vice President of Global Strategic
Marketing, Oncology, Wyeth Pharmaceuticals
Catherine Angell Sohn Vice President of
Worldwide Business Development,
GlaxoSmithKline Consumer Healthcare
Cynthia Uber Vice President of Medical
Services and Quality Assurance, Eisai
Incorporated
Daria Blackwell (Moderator) Consultant in
Strategic Marketing and Communications,
former President of Bozell Global Healthcare;
President Elect, HBA. Blackwell is also a
member of MM&M’s editorial advisory board.

Meeting Photos by Joe Vericker/PHOTOBUREAU, Inc.
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tors noted were: inadequate self-promotion skills and the less flexible
corporate culture.
● There are also pros and cons for
women on the rise within the current
environment of corporate consolidation. For example, while women thrive
during times of change and are skilled
at cooperating (i.e., finding the common goals and pathways needed during mergers, etc.), consolidation may
delay the appointment of women as
CEOs. In short, this is the time when
women need to stop waiting to be
tapped on the shoulder. “We need to
step forward and say ‘here is what I
can bring to the table,’” one participant noted. 䡵

Don’t Miss the HBA 2003 Bi-Annual Women’s Leadership Conference
The Responsibilities of Leadership: To Company,
Colleagues, Community, Family and Self
Friday, June 6th, 2003
(Spa Services & Networking Dinner: Thursday, June 5th)
Ocean Place Conference Resort, Long Branch, NJ
The HBA’s Women’s Leadership Conference offers HBA members and nonmember
guests a day-and-a-half retreat from their professional lives to focus on building
leadership skills via a cutting-edge curriculum and interaction with their peers in a
unique, relaxed setting. Group transportation from key urban centers will be provided
to facilitate travel and extend networking time.
Watch for information on conference content and opportunities to participate in
conference-led projects and interactive workshops in future issues of the HBA Bulletin.
Space is limited, so please pick-up the phone and register directly with the resort now!

Questions? Contact the HBA Office:
Phone: (973) 575-0606 E-mail: hbanet@aol.com

HBA Chapters Update
Eileen Woods
Managing Partner, Agentive
HBA Bulletin Chapters Correspondent

The Atlanta Chapter of the HBA
Linda Bishop, Director of Communications for HBA’s Atlanta Chapter,
reports “New events are being planned
for 2003 and the Board is hard at work
devising programs to meet the needs
of this chapter’s growing membership.”
Look for news about upcoming events
in the next issue of the HBA Bulletin
or visit www.hbanet.org. For additional
information contact Linda Bishop at
bishlow@mindspring.com (Atlanta
Chapter.)
The Boston Chapter of the HBA
The HBA’s Boston Chapter President, Karla Gonye, District Sales Manager, Key Pharmaceuticals (Plymouth,
MA) also reports that their Board has
been hard at work devising programs
for the new year. Upcoming events for
2003 include:
● March 25th, 5:30–8:15 pm, location to be announced.
Difficult Conversations—How to Discuss What Matters Most—Arguing
with Suppliers, Employees and Business Partners Will Get You Nowhere.
Guest Speaker: Sheila Heen, who has
HBA Bulletin

January/February 2003

appeared on Oprah and Fox News,
and is also known nationwide for her
articles on negotiation.
● June 10th, 5:30–8:15 pm, location
to be announced.
Product Launch and Commercialization in the Biotech Arena—Candid
Discussion about the Innovations
and Issues by Industry Leaders
Speakers: To be announced.
● September 23rd, 5:30–8:15 pm, location to be announced.
Planning for Your Strong and Successful Financial Future Working in the
Healthcare Industry
Speakers: To be announced.
● November 18th, time and location
to be announced.
Holiday Party and Networking Event
For additional information contact
Chapter President Karla Gonye at
karla.gonye@spcorp.com or Hope
Krakoff, Director, Event Committee,
at hope.krakoff@ps.net; or (617)
449-3013.

The San Francisco/Bay Area
(SFBA) Chapter of the HBA
To celebrate the holidays, the San
Francisco/Bay Area (SFBA) Chapter of
the HBA held their final 2002 event, a
Holiday Tea at the Genentech headquarters in South San Francisco on De-

cember 3rd from 3:00–5:00 pm. This
festive afternoon featured Cheryl
McLaughlin, PhD, a high-energy
speaker and nationally recognized
leader in the area of Women’s Health
and High Performance.
With December traditionally being
one of the busiest times of the year,
McLaughlin addressed the challenges
we all face in managing multiple personal and professional commitments.
She provided the attentive audience
with tips and practical tools for managing our busy lifestyles and shared insights
from her extensive education and research
in Counseling and Clinical Psychology
as well as her experience working with
Fortune 500 corporations.
Following McLaughlin’s presentation, Gayathri Koundinya, Chapter
President, introduced the 2003 Board
members. The evening concluded with
a Roundtable Networking session
where members had the opportunity to
meet and exchange ideas with Bay Area
colleagues in the industry. Gayathri
offered a special note of thanks to
Genentech, Inc. (San Francisco, CA)
for sponsoring this well attended event.
Genentech is an HBA-SFBA corporate
member.
Look for news of upcoming HBA-SFBA
2003 events in the next issue of the HBA
Bulletin. For additional information, contact Chapter President, Heather Simonsen
at info@hbasf.org. 䡵
www.hbanet.org
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Second Vice President
Patricia F. Pesanello
Chief Knowledge Strategist
for Pharmaceuticals and
Health Sciences,
BusinessEdge Solutions
ppesanello@businessedge.com
Secretary
Lynne Allegra
Associate Director,
Organizational Development,
Consumer Health Division
Pharmacia Corporation
Lynne.allegra@pharmacia.com

HBA CALENDAR
MARCH 4TH, 2003

Treasurer
Kathleen Milligan
Vice President, Marketing
& Sales
Endeavor Pharmaceuticals
kathleen.milligan@
endeavorpharm.com
Co-Directors of
Career Development
Lisa R. Courtade
Director, Global Business
Research
Pharmacia Corporation
Lisa.courtade@
pharmacia.com
Anne Camille Maher
Consultant
Health Leaders
maherac@msn.com

EVENING SEMINAR

The Influence of the Economy on the
Healthcare Industry
5:30 – 8:15 PM
Phildadelphia Marriott West
West Conshohocken, PA
MARCH 12TH, 2003
CONNECTIONS Program
5:30 – 8:15 PM
St. Joseph’s University, Philadelphia, PA
APRIL 3RD, 2003
EVENING SEMINAR

Project Management—
How to Implement a Global Strategy
5:30 – 8:15 PM
Novartis Pharmaceuticals Corporation
East Hanover, NJ
THURSDAY, MAY 1ST, 2003
Woman of the Year Luncheon
11:30 AM
Hilton New York, New York City
JUNE 5TH & 6TH, 2003
HBA Leadership Conference
Ocean Place Conference Resort
Long Branch, NJ
SEPTEMBER 2003
EVENING SEMINAR

Moving From One Career
Discipline to Another
5:30 – 8:15 PM
Date and location to be announced
OCTOBER 2003
Women and Stress—In and Out
of the Workplace
5:30 – 8:15 PM
Date and location to be announced
NOVEMBER 2003
Regulatory and Legal Compliance—
Impact on Company Policy
5:30 – 8:15 PM
Date and location to be announced
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Co-Directors of Communications
Donna Ramer
Senior Vice President
Ogilvy Public Relations
Worldwide
donna.ramer@ogilvypr.com
Susan Youdovin
Principal
B&Y Communications
SusanY@
bycommunications.com

Co-Directors of Marketing
Ilyssa Levins
Chairman and Chief Creative
Officer
GCI Healthcare
ilevins@gcigroup.com
Debra L. Newton
President & CEO
Newton Gravity Shift
dnewton@
newtongravity.com

Co-Directors of Membership
Elizabeth M. Mutisya, MD
Medical Director,
Neurontin Team
Pfizer Inc.
elizabeth.mutisya@pfizer.com
Janna K. Calhoun
Vice President
Taylor Nelson Sofres
Intersearch, Inc.
calhounjk@mindspring.com

Co-Directors of Programs
Stephanie G. Phillips, PhD
President
Project House, Inc.
SPhillips@ProjHouse.com
Jill Quist
Vice President, Client Services
Right Management
Consultants
jill.quist@right.com

Past President/Strategic Planning
Teri P. Cox
Senior Managing Partner
Cox Communications
Partners
coxcomptnr@aol.com
CALL FOR ADVERTISING

HBA 2003–2004
Membership Directory
Reach your clients, potential
clients and peers all year long!
Advertise in your organization’s
Membership Directory.
The closing date for space reservations
is February 21st (ad material is due
February 28th). Advertising space is
limited, so make your reservations right
away. The Directory will be sent in May to a
circulation of over 3,500, which includes a
BONUS distribution to the 1,800+
attendees at the HBA “Woman of the Year”
Luncheon on May 1st, 2003.
For rate information, call the HBA Office
at (973) 575-0606, ext 251 or at
www.hbanet.org/cmdocs/uploadbin/
2182_hba-rates-pdf.pdf
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SKILLS FOR SUCCESS
A CAREER-DEVELOPMENT COLUMN ON BUSINESS SKILLS

Whatever your current career position, you aspire to greater responsibility. Whatever your current skills,
you must sharpen and expand them to achieve your next targeted level of accomplishment.

Here’s to Relearning the First Skill We Forget:
How to Take Care of Ourselves
Rosemary Azzaro
Marketing and Communications Consultant
Creative Contributor, HBA Bulletin

Although you are reading this in our first
2003 issue of the HBA Bulletin, I am
writing this right before Christmas—a
time of year that certainly begs the questions of “Work? Life? Balance?” It is a
documented fact that women have a tendency to neglect themselves—read that,
neglect their health—because they put
their own needs at the bottom of the list.
Let this “New Year” column be a motivation and rationale for you to put yourself first in the health department so you
can succeed—at work and at home.
Most healthcare plans encourage an
annual visit to the physician and gynecologist, providing them at a nominal
co-pay or fully-reimbursed. For
women, it is especially important to
note that there are a few key chronological milestones for screenings. And,
for busy women, many healthcare plans,
including Oxford and Aetna, provide
Internet-based tools for managing both
individual and family health issues and
keeping track of insurance claims. There
are also other Internet services, such as
“My Health Journal” offered by
medcohealth (formerly Merck Medco;
www.medcohealth.com) and “Personal Health Record” from WebMD
(www.webmd.com) that can help you
to stay on top of your daily and longterm health plan.
To help manage your own well-being,
here is some practical advice:
Be Prepared: Keep your own health
history. Your primary care physician, and

any specialist you see, will ask for and take
a medical history. Be sure you have written down the medications you take and
the dosing schedules for them. My father
keeps a list of his conditions, major surgery dates, physician phone numbers and
medications in his wallet. Some of the
Internet tools mentioned above can help
you generate this document. It is also a
good idea to write down your key health
concerns so that you will not get sidetracked during an exam.
Annual Physical: Check your health
care benefits to see how annual checkups are handled. Be prepared to spend
some time with your doctor to cover anything new since your last check-up or
visit. You should expect to have your
blood pressure checked and to give a
blood and urine sample for age and clinically-appropriate tests based on your personal health profile. A colon health check
should be done (see “Colorectal Health”)—
as well as a breast exam (see “Breast
Health”) – although you might choose
to have these done by your gynecologist.
Breast Health: Monthly breast selfexamination, using touch and visual observation, is an effective tool in screening
for breast cancer when performed regularly and properly. You can easily mark
your calendar with a reminder. If you are
uncertain about the proper way to examine your breasts, you can educate yourself by visiting www.intelihealth.com
and viewing the educational video. Or,
ask your doctor to guide you at your next
exam or obtain a pamphlet available from
local women’s health centers, the American Cancer Society or the government.
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Women over 40 should get a mammogram every one to two years. This
guideline was just re-issued by the federal government’s US Preventive Services
Task Force. And, it is also the position of
the Secretary of the US Department of
Health and Human Services. Additionally, the National Cancer Institute recommends that women between the ages of
40 and 49 have screening mammography every one to two years. The American Cancer Society, however, recommends mammography annually in this
age range. If you are at higher risk for
breast cancer, your physician may recommend you begin to get screening mammography at an earlier age
Bone Health: Osteoporosis, like heart
disease, is a “silent” thief that can steal
our health without us ever realizing it. A
healthy diet, exercise (especially weight
bearing exercise) and calcium supplementation as recommended by your doctor
are keys to maintaining good bone health.
The National Osteoporosis Foundation
recommends bone mineral density tests
for all postmenopausal women with fractures, all women under the age of 65 with
an additional risk factor for osteoporosis
(such as having a small, slight frame or
being a smoker), and for all women age
65 and over.
Reproductive Health: Women of all
ages (starting at age 18 or at the onset of
sexual activity) should have an annual
pelvic exam and Pap smear. As many
women have a tendency to use their OB/
GYN as their primary care physician,
these physicians will assess your overall
state of wellness, and pay particular at-
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Global marketing
made easy.
Your global product message
can now circle the world with ease.
As publishers of the New England
Journal of Medicine, we offer a host
of international services to connect
you with the world’s most important
physicians – globally, by geographic
region or by specialty.
All with the assurance that you’re reaching
your target market using promotional vehicles
that are respected worldwide. Choose from…
• The

New England Journal of Medicine international
and U.S. editions in print
• Global banner ads on www.nejm.org
• Ads on weekly Table of Contents e-mail
• Sponsorship of NEJM and specialty-specific Journal
Watch surveillance newsletters
• Reprints in paper or electronic format
• Translation of reprints in any language
• Additional products for the global market coming soon
For more information and a comprehensive brochure,
contact your NEJM regional sales director or Eileen Welch
at 781-434-7040 or ewelch@nejm.org.

The New England
Journal of Medicine
Medical breakthroughs, delivered weekly.
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tention to your menstrual, pregnancy,
contraception and sexual activity history
and current concerns. Additionally, a
breast exam will be performed and blood
tests may be ordered as appropriate for
age and lifestyle. Women forty and older
should also have a colorectal exam including a stool sample to test for possible
changes in your colon.
Annual gynecologic exams are particularly important for the detection of gynecologic cancers and “hidden” sexuallytransmitted diseases such as chlamydia.
Interestingly, this past year, there were
three news events related to reproductive
health that, in my opinion, help make
the case for annual exams for women in
every age range.
In May, 2002, a controversial consumer ad campaign was sponsored by the
American Society of Reproductive Medicine (ASRM) to alert women to the fact
that fertility is age-related and can also
be affected by lifestyle choices such as
smoking. While the news seems to be
filled with stories of celebrity older mothers, the fact remains that fertility takes a
marked decline at age 35 and again at
age 40. If you are in this age range and
considering a family, younger IS better.
If you are trying to conceive, over the age
of 35 and have had well-timed intercourse
and are not pregnant after six months, it
might be time to speak with a reproductive endocrinologist. If you are younger,
allow a full year to pass before seeking
intervention. For more fertility-related
information, visit www.asrm.org.
In July, 2002, the National, Heart,
Blood and Lung Institute’s Women’s
Health Initiative (WHI) halted its study
on combination hormone replacement
therapy. In its most recent review of the
study data, the WHI Data and Safety
Monitoring Board saw an increased risk
of breast cancer in women taking estrogen plus progestin compared with those
taking placebo pills. The Board also saw
that the previously identified risks for
heart attacks, strokes and blood clots to
the lungs and legs had persisted. Therefore, in the judgment of the Board, the
overall risks outweighed the benefits of

taking estrogen plus progestin.
While this study looked specifically at
the risk-benefit ratio of estrogen/progestin combinations, it did not address the
risks-benefits of estrogen therapy alone
for treating symptoms of menopause.
Each woman and her physician are encouraged to determine the best course of
action for treating both short- and longterm symptoms and effects of menopause. Further information on this topic
can be found at www.nhlbi.nih.gov/
whi/index.html.
The third piece of news was released
in October, 2002, when the American
College of Obstetricians and Gynecologists published the results of the first study
to put a cost on lost productivity by female workers related to menstrual irregularities. Based on an average 36.8-week
work year, women with heavy periods
work an estimated 3.6 fewer weeks per
year and lose an estimated $1,692 annually in wages compared to the general female workforce. While this is eye-opening for operations managers, I think the
study helps us all recognize that menstrual
problems are problems and should be
discussed with our physicians.
In managing our reproductive health,
we should be honest with our physician
related to our sexual habits and activities,
our wishes for having families and open
about the ways the physical changes in
our bodies affect our emotions.
Cardiovascular Health: Cardiovascular disease (CVD) is the number one killer
of women in the US. Women are at increased risk for heart disease at menopause
and their symptoms are different from those
of men with heart disease. Risk factors for
women include smoking, being overweight,
inactivity, family history of CVD and other
medical conditions such as diabetes. Making lifestyle changes can help reduce risk. To
help assess your own risk for CVD, visit
www.americanheart.org and link
through to the Women’s Page. Your heart
health should be checked by your primary
care provider annually via a blood pressure reading, blood tests to measure your
cholesterol and triglyceride levels, and a
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careful history to detect any possible
symptoms of early CVD. Women with
risk factors or symptoms may be asked
to take additional tests such as a resting
electrocardiogram, an exercise stress test,
an echocardiogram or a combination of
the stress test with the echocardiogram.
Colorectal Health: Colorectal cancer
often has no symptoms and can take from
5-15 years to develop from a precancerous polyp. Colorectal cancer is the nation’s
number two cancer killer, stealing the lives
of more than 130,000 men and women
annually. (This is not a man’s disease, as
is so often the misconception.) The
American College of Gastroenterology
recommends an annual fecal occult blood
test (digital rectal exam) starting at age
50 (sooner if you are at increased risk).
A flexible sigmoidoscopy is recommended every three to four years after
age 50 and screening via colonoscopy
is recommended for those with risk factors or suspicious findings during the
other routine screenings.
Lifestyle: Your mother was right. So
was your grandmother. An apple—
along with four other servings of fruits
and vegetables daily—helps maintain
health. Exercise, regularly and in moderation, drink plenty of water, reduce
stress and get your rest. For tips and support in maintaining a healthy weight,
consider joining a gym with a friend or
visit www.weightwatchers.com.
While these are good places to start,
there are other important health issues to
monitor such as eye and ear health, skin,
and oral health. Why not pay a visit to
the National Women’s Health Information Center at www.4women.gov to review the general health screening and
immunization guidelines?
Most importantly, put yourself on
your calendar and take charge of your
health from self-care, to regular physician
appointments and screenings.
May these skills for your health maintenance help you to enjoy a happier,
healthier 2003! 䡵
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CLASSIFIED ADVERTISING
POSITION OFFERED

MARKET RESEARCH & Business Information Manager — Organon Pharmaceutical The Market Research & Business Information Manager will provide critical input
into commercialization process of new products
in the Women’s Healthcare area and on-going
market analysis for existing products by utilizing
primary and secondary research. The incumbent will also develop and revise forecasts for
new and existing products. Responsibilities:
1. Responsible for all aspects of marketing research. 2. Monitor market events and trends as
it relates to the therapeutic area. 3. Develop
market and brand performance tracking reports and situation analysis. 4. Work with the
brand team closely in order to address business
issues in primary research projects. 5. Develop
and implement marketing research plans/budgets for the relevant therapeutic area with the
minimal supervision. 6. Develop and update/revise sales forecasts with the minimal supervision.
7. Manage multiple projects at the same time.
Qualifications: 1. Bachelors degree required. MBA preferred. 2. 4–6 years experience in the pharmaceutical industry. Minimum 2 years marketing research experience.
3. Solid experience in pharmaceutical marketing research from survey design, vendor

selection, data analysis to presenting the results and writing the executive summaries. 4.
Ability to communicate marketing research
studies to help make informed decisions. 5.
Strong interpersonal and analytical skills. 6.
Proficient in verbal and written communications. Eric Nunes, PHR, Corporate Recruiter,
Organon Pharmaceutical, Direct: 973-3246941 e.nunes@organonusa.com
POSITION OFFERED

ASSOCIATE DIRECTOR Global Marketing (Women’s Health: Contraception/
Fertility) — Organon Pharmaceutical
The Associate Director Global Marketing
(Women’s Health : Contraception /Fertility )
cooperates on a daily basis with the Associate Director of International Medical Services and the Global Marketing Team Leader.
Responsibilities: 1. Responsible for understanding the market dynamics, user profile
and customer satisfaction of allocated products through proper market research. 2. Responsible for allocated products(s) and G10
countries. 3. Responsible for marketing support to G10 countries and areas. 4. Responsible for allocated international marketing
projects. 5. Responsible for project execution
within defined budget. 6. Responsible for

strategic input at product level to Executive
Director of International Marketing. 7. Responsible for the collection of feedback/input
from local companies for global product development strategy. 8. Responsible for understanding current market and competitors’
activities and sharing this information globally. 9. Member of the Global Marketing
Team with all related responsibilities and
tasks. Qualifications: 1. —6+ years of Pharmaceutical Product Management experience in a major geographic market is required. 2. 1+ years of Pharmaceutical Sales
experience preferred. 3. Experience in sales
or marketing in the therapeutic area of
Women’s Health (i.e. contraception and/or
fertility) is required. 4. International Pharmaceutical product management exposure/experience is preferred. 5. Fluent English language proficiency is required, Fluency in a
second language is strongly preferred. 6. BA/
BS (or equivalent) is required, preferably in a
Medical / Bio-Medical or Business curriculum. 7. MA / MS / MBA is strongly preferred.
8. Ability and willingness to travel Internationally on a frequent basis is required. 9.
Strong team player with leadership ability is
required. Eric Nunes , PHR, Corporate Recruiter, Organon Pharmaceutical. Direct:
973-324-6941 e.nunes@organonusa.com

WELCOME NEW MEMBERS
Kazuko Aoyagi PhD
MDS Pharma Services
Michelle L. Barry
Novartis Pharmaceuticals
Corporation
Lorraine Blake
Women’s Crisis Services
Jacqueline Bucci
AstraZeneca
Pharmaceuticals LP
Clare Carmichael
Pharmacia Corporation
Maria Casini
Accel Healthcare
Tina Chang
Bristol-Myers Squibb
Company
Elaine Crowley
The Crowley Group
Evelyn P. Danaher
Johnson & Johnson
Aimee De Blasis
Organon Inc.
Josette C. Di Biasi
Dina Di Maria
Sanofi-Synthelabo, Inc.
Sonya Doernberg
Maureen Doyle-Scharff
Pharmacia Corporation
Heather Eck
Human Genome
Sciences
Kristin Elliott
Pharmacia Corporation
Elizabeth Falvo
Motria Fedoriw
Michael L. Friedman
DWJ Television

Deborah Furey
Braun Consulting
Teresa L. Gallagher
St. Joseph’s University
Susan Gittle
Eisai Inc.
Tracie Harper Glaser
McGettigan Partners/
Maritz
Nefertiti Greene
Forest Laboratories Inc.
Michael Guarini
Ogilvy & Mather
Samara Habib
Harris Interactive
Maureen E. Hall
Hall Media Productions,
Inc.
Susan Hill
Dendrite International,
Inc.
Donna Hilton
Thomson Physicians
World
Christine Hopkins
Ortho-Clinical
Diagnostics
Ilene Hruby
Natus
Judith Hughes
Pharmacia Corporation
June Hutchison
NDC Health
Cheryl Johnson
Ken Clark International
Carolann Jones
Ortho Biotech Products,
LP

Ripple Kakkar
AstraZeneca
Pharmaceuticals LP
Christina Kaufman
Wyeth
Joan F. Kean
Elcam Printing Service
Dori Klass
Abbott Laboratories
Ronald Krall MD
AstraZeneca
Pharmaceuticals LP
Robin Leedy Russo
Robin Leedy &
Associates, Inc.
Alison Lipkin
Eisai Inc.
Linda Livingstone
Abbott Laboratories
Leslie Lotano-Saba
Horizon/Mercy
Sheryl Lowenhar
MediMedia
Amy Macchietto
AstraZeneca
Pharmaceuticals LP
Varetta Manlove
Biovail Pharmaceutical
Company
Abigail Manning
SimStar Internet Solutions
Margaret Peoples Marsh
PharmD
Brian Mazal
Executive Connections,
Inc.
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Kate Meade
Schering-Plough
Corporation
Rose Means
Wyeth
Wendy Meyeroff
WM Medical
Communications
Shannon Miller
Armand Scott, a Division
of Cardinal Health
Cliff Miras
Cornerstone Search
Group
Ann D. Mohamadi
Johnson & Johnson
Consumer Products
Kathy Monday
AstraZeneca
Pharmaceuticals LP
Angela Moore
Heatlh Strategies Group
Linda Moser
The Resource Group
Cathy Murphy
VISX, Inc.
Lynda Myers
Syn!apse, Inc.
Priya Narayan
Pharmacia Corporation
Liz O’Neill
Nelson Managed
Solutions
Azita Parsarad
Amanda Pavers
Greater Than One, Inc.
Deanna M. Petersen
Antigenics

J ANUARY /F EBRUARY 2003

Donna Pilch
Opus Core
Elizabeth Posillico PhD
Elusys Therapeutics, Inc.
Michelle Rader
Pharmacia Corporation
S. Natalie Rajcoomer
Pharmacia Corporation
Lynn Ray
Centocor, Inc.
Meryl Rosofsky MD
Siena Partners LLC
Sharon Rubin
Schering Plough
Corporation
Priscilla Russoniello
Novartis Pharmaceuticals
Corporation
Norma Santos
Eisai Medical Research
Inc.
Tamar Schrager
Pharmacia Corporation
Sunita Sethi
Connetics
Lynette Sheard
Premiere Conferencing
Mollie Shields
Shields-Uehling
Associates
Stephanie Smith
Pharmacia Corporation
Gail Spahn
Sanofi-Synthelabo, Inc.
Dianna Starkweater
AT&T
Judy Strauss-Mast
Pharmacia Corporation
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Emily Sung
NDC, a Johnson &
Johnson Company
Shauna Tholen
Amersham Health
Rowena Track
Bayer Corporation
Kim Van Inderstine
Eisai Inc.
Kathy Vilchinsky
Pharmacia Corporation
Marilyn Walker
Pharmacia Corporation
Karen Wiener
Fairway Consulting
Group
Dianne Wiley
Pharmacia Corporation
Laurie Wooding
Novartis Pharmacueticals
Corporation
Francine Wormley
Pharmacia Corporation
Christine Wyble
PharmD
Thomson Healthcare/
Medical Economics
Company
Carolyne Zimmermann
Novartis Pharmaceuticals
Corporation
Claire Zinnes
Forest Laboratories, Inc.

Shaping Business Strategies
Through Technology: Why are CEOs
Having Breakfast with CIOs?
Margaret Gardner
Managing Director, Global Medical
Communications LLC

EOs are having breakfast with
CIOs because it is critical for
strategy and technology to act
in concert in today’s healthcare environment. In this model, business and
information technology (IT) work together to gain a better understanding
of the company’s markets and execute
new business solutions.
Debra Newton, President Newton
Gravity Shift (Pennington, NJ) chaired
a discussion that examined the changing relationship between business and

C

CEOs are having breakfast with
CIOs because it is critical for
strategy and technology to
act in concert in today’s
healthcare environment.
IT at the HBA’s Executive Women’s
Breakfast program held October 30th,
2002. The program, hosted by Novartis
Pharmaceuticals Corporation (East
Hanover, NJ), was opened by Shellie
Caplan, President, Caplan Associates,
Inc. (East Hampton, NY) and Chair,
HBA Executive Women’s Breakfast
Committee, and Debra Freire, Vice
President, Diversity and Workforce Potential for Novartis.
Newton believes that to maximize
business growth all organizational leaders—marketing, sales, product development, training, strategic planning, manufacturing—must be able to leverage the
benefits of technology. Optimal use of
technology has the potential to bring
products to market faster, enable comHBA Bulletin
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pany executives to communicate better
with internal and external audiences and
allow the company to realize the potential of linking technology and strategy as
inseparable elements of success.
These points were explored by the
panelists, who each offered their own
perspectives of the connection between
business and IT based on their experiences and current job functions. The
panelists included Jill DiBiase, Vice
President, E-Commerce, Medco
Health (Franklin Lakes, NJ); Rowena
Track, Vice President, Global e-Business, Global Strategic Marketing, Bayer
Corporation (West Haven, CT); Faith
Glazier, Partner, Deloitte Consulting
(Stamford, CT); and Anurag Gupta,
Partner, Deloitte Consulting.
DiBiase discussed how Medco Health
uses technology to look longitudinally
across patients to understand their
healthcare needs. Through technology,
Medco is able to provide patient education, increase compliance, encourage patients to stay on therapy, and inform patients about the risks of co-morbidities if
they fail to take medication as directed.
She believes that technology is changing
the focus of her organization from an internal focus to one with a greater emphasis on the consumer.
Track described her role at Bayer,
where her position in e-commerce is
strategically placed within the organization to link global issues, overall business strategy, and product level marketing. Her key point, “always consider
how technology will impact the brand;
do not implement technology for
technology’s sake.”
Glazier and Gupta joined to present
how advances in technology are changing the healthcare industry. Several examples include physicians using technology in their offices as part of their
daily practice of medicine, companies
using e-recruitment and electronic data

HBA Members
IN THE NEWS
HBA Advisory Board member and
former HBA President, Barbara
Saltzman, President, BSC Company (New York, NY), has been
elected as a new member of the
Board of Directors of Lighthouse
International (New York, NY).
Founded in 1905, Lighthouse International is the leading resource
worldwide on vision impairment
and vision rehabilitation. Saltzman
is former President and CEO of
MMD, Inc., and currently consults
with a variety of companies in the
US and abroad.
capture to accelerate completion of
clinical trials, and the availability of online disease management programs for
consumers. Their work suggests that
consumers are open to company programs, but only when the information
is needed and relevant. Consumers tend
to be active seekers rather than passive
seekers. When an individual needs information, they will find it. Thus, availability of information may be more
important than a mass effort to send
advice to a wide audience.

“Always consider how
technology will impact the
brand; do not
implement technology
for technology’s sake.”
So, what’s the bottom line? According to Newton, strategy and technology are like the “chicken and the egg.”
The two disciplines have become so
intertwined that which comes first is
becoming impossible to answer. The
most successful companies are recognizing this shift, and employing technology to drive their businesses. 䡵
www.hbanet.org
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RISK OR OPPORTUNITY from page 1

recently become Group Director of ebusiness at Wyeth (Collegeville, PA) and,
like all the panelists, has had a varied career (starting as a pharmacist). She urged
attendees not to just look for positive input, but to listen to folks they know will
not always be upbeat in their feedback.
DONNICA MOORE (center), Sapphire Women’s
(Left to right) JOAN PERRICONE and
Wallner shared 12 “Rules of the ALIKI O’NEIL, both of Pharmacia Corporation, with Health, with FREEDA LEWIS-HALL (left) and JOANNE
KAREN MAZAL, The Executive Connection, Inc.
KRACKENFELS, both of Pharmacia Corporation.
Road” that a friend sent her as she was
moving ahead in her career. (She confided laughingly that, “I liked this letter so much I married NY), thrives on taking risks. She noted, “The riskiest movements in my career were the most calculated.” She’d worked
the guy who sent it!”)
her way up in sales at Johnson & Johnson and knew she
Among the rules on this list:
didn’t want to continue on that path.
She answered a Continuing Medical Education (CME)
company’s ad for a project manager and they called, intrigued
by her interest since the CME job was vastly different from
what she was doing at J&J. “They had to ask, ‘What on

(Left to right) NIAMH CAHILL, BDF; KERRY HAMMER, Hammer Press;
ELIZABETH FALVO, Mazier Partners; DANA DREVES, Newton Gravity
Shift; and DAVID NELSON, Hammer Press.

● Stay cool no matter what (that is, “be resilient”)
● Identify a mentor you can trust—and who trusts you
● Become indispensable in unique ways—“I became
known as the person who wanted to do new things”
and thus came to her latest position.
Wallner concluded: “Make sure you’re never someplace you
have to stay because you have no options.”
Options are not something that Meg Walsh had to worry
about. She created her own. Indeed Walsh, who founded
CBSHealthwatch on-line and now is Vice President/High
Health Growth at Cap Gemini Ernst & Young (New York,

Three views of the meeting roundtables.

(Left to right) TERESA GALLAGHER, Saint Joseph’s University; LIZ ANTRY,
Consultant; EILEEN LANE, Secant Medical; and TERESE WALDON,
Saint Joseph’s University.

HBA First Vice President,
BARBARA PRITCHARD (LEFT),
The Pritchard Group, with
HBA Executive Director
CAROL DAVIS-GROSSMAN,
The Charles Group, Inc.

6

www.hbanet.org

earth made you think you could do this job?’” Walsh recalled. Her answer was obviously the right one, because she
was hired and headed down a different path.
Walsh vibrantly urged the audience not to fear the unknown.
“I guarantee that if I gave all of you 30 days to do a job that
you’d never done and had no training for—technology, sales,
whatever—nearly every woman in this room would get that
job done.”
“For example, if we have to launch a new drug we’ll go
crazy with the research.” So, why don’t we do the same, if
we’re thinking of changing companies? “How much do we
HBA Bulletin
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RISING TO THE CHALLENGE

Facing the Changing Face of Pharma
Britta Herlitz
President, Herlitz HealthCare:
A Communications Co.
Editor, HBA Bulletin

hat better place to discuss the
key issues facing our industry
over the next five years than
Pharmacia Corporation (Peapack, NJ)
which, at the time of the December 11th
HBA Executive Women’s Breakfast, was in
the midst of being acquired by Pfizer Inc
(New York, NY).
At the heart of this breakfast discussion
was a presentation made by Fred Hassan,
Chairman and CEO of Pharmacia. Following is a brief summary of his key points.

W

On the Pfizer Acquisition:
“This is a very strong fit. There are
few overlaps [between the two companies] and lots of synergy.” (He cited as
examples of this synergy the creation of
an oncology presence for Pfizer and maximizing the value of the coxib family.)
On the three key industry issues
facing pharma over the next five
years:
Issue #1
“The number one issue is that we
must improve productivity of R&D
and efficiency of product flow.”

Industry Response
“Develop innovative external partnerships, cultivate ‘small company in
big company’ culture, fully exploit
the power of new technologies and
foster cross-functional collaboration
between R&D and commercial.”
Issue #2
“The number two issue is the global
recession and healthcare budget crises in conjunction with global access
issues.”
Industry Response
“While the recession shows signs of
easing, symptomatic long-term budget pressures remain. Industry must
‘learn to be lean’ in cost structure over
the long-term. In addition, [pharma]
must become seen as part of the solution, not the problem.” Hassan
noted that ways to achieve this include government partnerships to
manage healthcare spending and effective communication of the costbenefit ratio of pharmaceuticals. “In
addition, industry must become part
of the solution to global access needs.
For example, we should support improvements in health infrastructure and
education in the poorest countries.”
Issue #3
“The third major issue that faces industry over the next five years is the

analyze [the company we would like to go to], asking questions like ‘How many women are on the board of directors?’
and ‘What new products do they have in the pipeline?’”.
After such excellent counsel, the audience broke into separate tables exploring various career options. Among the
roundtable topics discussed were: moving from pharma to
biotech; moving from pharma to supplier and from supplier to
freelance (and vice versa). A lively exchange of career advice ensued,
with attendees seeming to leave perhaps just a little less fearful of
whatever new curve the industry might throw at them. 䡵
Wendy J. Meyeroff is President of WM Medical Communications.
Based in Brooklyn, NY, her company has provided writing skills and
marketing expertise to corporations, hospitals, non-profits and other
healthcare clients. Besides clinical communications, her expertise for
translating complex medical info into “consumer-speak,” has proven
especially useful as the direct-to-consumer market continues to expand.
HBA Bulletin
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lack of drug benefit in the US, causing social disruption and damage to
our industry.”
Industry Response
“We must achieve passage of drug
benefit in 2003,” Hassan said. “Industry must take a positive initiative
on proposals—for example, ‘stop
loss’—and we must not wait for politicians to shape the agenda.”

On The Current Political
Environment and the Role of
Industry Leaders:
In conclusion to this insightful presentation, Hassan reviewed the new
political environment in the US, noting the closely divided Congress and
divisions among Republicans on key
issues that may mean a continued legal and regulatory logjam for pharma.
He cited the overall “crisis of trust” which
touches not just the US government, but
also extends to pharma and has caused
an erosion of trust in relations with customers, patients and the general public.
“We must rebuild trust with these stakeholders,” Hassan emphasized.
Finally, he called on industry leaders to “Lead by example. You are demonstrating to the next generation of
women in our industry that they can
break through the perceived glass ceiling. You are also the ambassadors who
must attract talented women to join our
industry.” 䡵

TIME TO MAKE A DIFFERENCE
The HBA is a volunteer group, and
its success is due to countless
hours of time spent by members to
plan and execute programs, publications and other services.
At the December 4th meeting, the HBA’s outgoing President,
Mary E. Cobb, CEO and President of Pace, Inc. (Parsippany, NJ),
honored Debra Newton, President, Newton Gravity Shift (Pennington, NJ) as the recipient of the
association’s “Time to Make a Difference” award. Newton was
nominated for her work in creating the HBA web site—www.hbanet.org.
“Debra did a fabulous job on the web site committee, designing and
getting the HBA web site up and running. She continues to lend her support,” noted HBA’s Immediate Past President, Teri. P. Cox, Senior Managing Partner, Cox Communications Partners (Lawrenceville, NJ).

www.hbanet.org
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Déjà vu
In 1991, I authored this
column as then President
of the HBA. Today, as
2003 President, I have
the pleasure of authoring
it again. And have things
changed in 10 years!
In 1991, the HBA was
fourteen years young,
Jane Townsend was the
1991 “Woman of the
Year,” (WOTY) and we
had 392 members. In 1991, there was no Connections Program, no Executive Women’s
Breakfasts, no Women’s Leadership Conferences. And while WOTY was then—and still
is—our major event, there was no recognition
of “Rising Stars” or “Honorable Mentors” and
we were thrilled to draw 500 people to the
Hyatt in New York City. Thankfully, the one
thing that has remained the same is that Carol
Davis-Grossman of The Charles Group still
is our Executive Director.
I am quite honored to be President for a
second time. My thanks to the membership
for once again letting me share in your ongoing success and, with the Board of Directors,
help to lead the organization to greater heights.
Just to continue down memory lane for a
second, in 1991, we were fighting in Desert
Storm, American Pride was in and Saddam
Hussein was out, the Clarence Thomas hearing took place and the economy slipped into
recession. The tobacco industry was on the hot
seat that year and Surgeon General Koop was
focused on smoking cessation. The pharmaceutical industry helped answer the call with
the introduction of nicotine patches and gum
to help people kick the habit.
Nancy Larsen
HBA President

An Industry on the Hot Seat
Well, 14 years later, it’s the pharmaceutical/
healthcare industry that’s on the hot seat and
Americans have a very different view of our
industry. In a recent newspaper editorial, the
author likened the drug makers to generals
planning on declaring war, not on Saddam,
but on the American people by using weapons, such as price gouging and the softening
of punishment when a drug injures or kills
8
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people. Now, this isn’t the kind of rhetoric that
makes me proud to tell people I meet that I
work in the healthcare industry. I have always
been proud to be associated with our industry
and I’ve served as a sales representative, a marketer and now in medical education. I’m sure
those of you reading this feel as I do.
Therefore, all of us need to join forces to
put our industry in the more positive light to
which it’s entitled. While no industry is free
from its black eyes, seeing companies like
Merck, Lilly and BMS in the same paragraph
as Saddam and Osama made my stomach hurt.
We have done so much good for patients
through our research and the drugs produced
from that research.
Well, PhRMA is moving forward with its
efforts and at the December HBA Executive
Breakfast Meeting at Pharmacia (see article on
page 7), the 30 or so senior-level women attending voiced opinions that the HBA also can
play a role in putting a truer face on our industry. I’ve now received about 15 emails from
the breakfast attendees volunteering to sit on a
task force to develop the HBA’s role in helping to
overcome the healthcare industry’s negative image. As we frame what that might be, I implore all
of my fellow members to give thought to how
you personally can put these issues into perspective for all those with whom we come in contact.

What You Can Do
Give thought and have in mind some examples of the many positives the pharmaceutical/biotech companies have brought to the
American public. Not only the actual drugs,
but the myriad indigent drug programs, the
philanthropic donations, the research donations to private universities, the sponsored runs
and walks for medical causes, yes and even
sponsoring CME, which physicians admit that
they heavily lean on to help them keep abreast
of medical advances. . . I know each of you can
keep adding to the list.
As the year progresses, I look forward to
hearing from many of you and seeing you at
meetings and special events. This is an important year for the HBA as we continue to grow
and evolve to meet your needs and those of
the industry. 䡵
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Accel Healthcare Communications
Accelera
American Academy of Family Physicians
AstraZeneca Pharmaceuticals LP
Bayer Corporation
Bradin Search Group, Inc.
Bristol-Myers Squibb Company
Cap Gemini Ernst & Young
Chandler Chicco Agency
Cline Davis & Mann, Inc.
Clinical CONNEXION
Communications Media Inc.
Compas, Inc.
Covance
Dimensional HealthCare, Inc.
Dorland Global Health Communications
Dowden Health Media
Eisai Inc.
Elsevier Science, Inc.
Ernst & Young
ETHICON, Inc.
FCB HealthCare
Fleet Bank
Genentech, Inc.
Gibbons, Del Deo, Dolan, Griffinger & Vecchione, PC
GlaxoSmithKline
Grey Healthcare Group Inc.
Guidant Corporation
Health Resource Publishing
Healthcare Resources Group
Herlitz HealthCare: A Communications Company
Hill & Knowlton, Inc.
Hoffmann-La Roche Inc.
Innovative Media Research
Innovative Medical Education
International Medical News Group
International Meetings & Science
Janssen Pharmaceutica
Johnson & Johnson PGSM
KPR
Lally McFarland & Pantello Inc.
Lyons Lavey Nickel Swift, Inc.
M/C Communications
MediVia
Medivisor, Inc.
Merck & Co., Inc.
Merkley Newman Harty Healthworks
NCI Advertising, Inc.
Newton Gravity Shift
Novartis Pharmaceuticals Corporation
Organon, Inc.
Ortho Biotech Products, LP
Ortho-McNeil Pharmaceutical
PACE, Inc.
Pfizer Inc.
Pharmacia Corporation
PROmedica Communications, Inc.
Publications of the American Medical Association
PWC Consulting
Regan Campbell Ward
Reliant Pharmaceuticals, LLC
Sanofi-Synthelabo, Inc.
Schering-Plough Corporation
SCP Communications, Inc.
SimStar Internet Solutions
SoftWatch Inc.
Solvay Pharmaceuticals, Inc.
Sudler & Hennessey/IntraMed
VOX Medica, Inc.
Wyeth

HBA ADVISORY BOARD
Jack E. Angel, Greenwich Communications Ltd
Sharon Callahan, The Summit Group
Carrie S. Cox, Pharmacia Corporation
Rose Crane, Johnson & Johnson Pharmaceutical
Services, LLC
Martin Driscoll
Debra Freire, Novartis Pharmaceuticals Corporation
Lynn Gaudioso, Ivanhoe Strategies, LLC
Matthew Giegerich, CommonHealth
Kathryn Giusti,
Multiple Myeloma Research Foundation
Kathleen Harrison, Pharmaceutical Media Inc.
Sarah Harrison, AstraZeneca Pharmaceuticals LP
Michael Hickey, AstraZeneca Pharmaceuticals LP
Tamar Howson, Bristol-Myers Squibb Company
Heidi Hunter, Wyeth
Elizabeth Kapalla, MediVia
Karen Katen, USPG, Pfizer Inc.
Tom Lusty, PACE, Inc., a Lowe Healthcare Company
Louis J. Manzi, GlaxoSmithKline
Charlotte McKines, Merck & Co., Inc.
Paula Meade, Hoffmann-La Roche Inc.
Dorothy Philips, PhD,
Philips Healthcare Communications, Inc.
Thomas Pizor, Dowden Health Media
Myrtle Potter, Genentech, Inc.
Charlene Prounis, Accel Healthcare Communications
Maureen Regan, Regan Campbell Ward
Timothy Rothwell, Pharmacia Corporation
Barbara Saltzman, BSC Company
Jean Sharp, Sharp & Associates Healthcare
Communications Consultants, Inc.
William C. Sheldon, Eisai Inc.
Charlotte E. Sibley, Pharmacia Corporation
Catherine A. Sohn, PharmD, GlaxoSmithKline
Lynn O’Connor Vos, Grey Healthcare Group, Inc.
Kitty Walsh
Carol Webb, Ortho Biotech Products, LP

